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TIFFANY ACQUIRES EXCEPTIONAL 80-CARAT DIAMOND TO
REIMAGINE ITS HISTORIC 1939 WORLD’S FAIR NECKLACE

Expected to be its most expensive piece ever, Tiffany will unveil the diamond
necklace in 2022 when the doors of its transformed Fifth Avenue flagship
store reopen.

NEW YORK, NY (Month date, 2021)—Tiffany & Co. announced today that it will reimagine an archival
Tiffany high jewelry necklace from 1939. The original aguamarine design has been modernized with an
extraordinary oval diamond of over 80 carats, the largest diamond ever offered by Tiffany and eclipsed
only by the Tiffany Diamond, which famously is not for sale.

The diamond necklace will be unveiled in celebration of the momentous 2022 reopening of the
transformed Tiffany Fifth Avenue flagship store, making history once again, just as the original necklace
did nearly a century ago when it debuted at the World’s Fair in Queens, New York.

“What better way to mark the opening of our transformed Tiffany flagship store in 2022 than to
reimagine this incredible necklace from the 1939 World’s Fair, one of our most celebrated pieces when
we opened our doors on 57th Street and Fifth Avenue for the first time,” said Victoria Reynolds, Tiffany &
Co. Chief Gemologist. “The new necklace perfectly reflects our brand heritage as a New York luxury

”

jeweler, whose founder was known as the ‘King of Diamonds.

The breathtaking center stone—an over-80-carat, D color, internally flawless oval diamond—is not only
very rare, it is a symbol of Tiffany’s industry-first approach to diamond traceability. Responsibly sourced in
Botswana, Africa, the diamond will be set by Tiffany artisans in New York City.

The original necklace’s sizable aguamarine and exceptional diamond forms entranced the millions who
came to admire the international spectacle. With its forward-looking theme, “Dawn of a New Day,” the
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1939 World'’s Fair promised a glimpse into “the World of Tomorrow.” The fair’s intention was to inspire, in
its over 44 million visitors, the dream of a better and more effervescent tomorrow. Tiffany’s masterpiece
did just that—setting the stage for the opening of its iconic flagship store on 57th Street and Fifth Avenue
the following year, in 1940—foreshadowing what will be a similarly historic moment for the brand in 2022.

Tiffany has acquired many rare and remarkable gemstones for its jewelry designs in its 183-year history,
including the legendary Tiffany Diamond, one of the world’s largest and finest fancy yellow diamonds, as
well as the Hooker Emerald, now exhibited at the Smithsonian and the Mazarin Diamonds, purchased by
Tiffany at the auction of the French Crown Jewels.

About Tiffany & Co.

In 1837, Charles Lewis Tiffany founded his company in New York City where his store was soon acclaimed
as the palace of jewels for its exceptional gemstones. Since then, TIFFANY & CO. has become synonymous
with elegance, innovative design, fine craftsmanship and creative excellence. During the 20th century its
fame thrived worldwide with store network expansion and continuous cultural relevance, as exemplified
by Truman Capote’s Breakfast at Tiffany’s and the film starring Audrey Hepburn.

Today, with a workforce of more than 14,000 employees, TIFFANY & CO. and its subsidiaries design,
manufacture and market jewelry, watches and luxury accessories — including nearly 5,000 skilled artisans
who cut diamonds and craft jewelry in the Company’s workshops, realizing its commitment to superlative
quality. TIFFANY & CO. has a long-standing commitment to conducting its business responsibly, sustaining
the natural environment, prioritizing diversity and inclusion, and positively impacting the communities in
which we operate.

The Company operates more than 300 TIFFANY & CO. retail stores worldwide as part of its omni-channel
approach. To learn more about TIFFANY & CO. as well as its commitment to sustainability, please visit
tiffany.com.
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